VILLAGE OF RIVERSIDE

Point A Recap

1

VILLAGE OF RIVERSIDE

Point A Recap

Contents
Background

3

A Thousand Words

4

Personality Scaling

7

Target Audience

8

Strengths & Weaknesses

12

Rave Reviews

13

LTSCAs

19

Positioning Statement

20

Brand Manifesto

Village of Riverside

o

Point A Recap

o

Point B Communications

21

2

BACKGROUND

Designed in 1869 by landscape architect Frederick Law Olmsted, The Village of Riverside
is internationally recognized as one of the first planned suburban communities in the
United States. Designated a National Historic Landmark in 1970, the Village also features
many architecturally significant buildings including the Avery Coonley Residence and the
F.F. Tomek House designed by Frank Lloyd Wright.
Long considered a ‘hidden gem’ by those who live and work there, the Village is seeking
to raise its profile and market its ideal location and other benefits to businesses,
prospective residents and potential visitors. They particularly want to attract businesses
to the downtown area that will add to the character of the community and help
accomplish its economic development goals of increasing residential and commercial
property values, increasing sales tax revenue and burnishing its image as an attractive
community for new families and inviting destination for dining, shopping and recreation.
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A THOUSAND WORDS
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Point B conducted a primary
personality exercise to establish the
Village of Riverside’s personality
attributes and characteristics. The
exercise focused on describing
those personality traits through a
visual medium.

Green
Blank Slate

Pride

Achievement

Connected
Escape

Walking

Village of Riverside

o

Point A Recap

o

Point B Communications

Adaptability

Perpetual
Vibrancy

4

Access

Intelligent

Bike Path

Explore

Outdoor
Adventure

Growth

Natural Beauty

The Finer
Things

Picture Perfect

Quality

Zen

Community
Tree
Huggers

Cross-Generational
Fun

Nourish

Hidden Gem

Conservation

Artistic

Village of Riverside

o

Point A Recap

o

Point B Communications

Balance

5

Split Personality
Characters Welcome

Cross-Generational Fun

Village of Riverside

o

Point A Recap

o

Point B Communications

Conservation

Balance

Family

Nourishing

Walking

Historic

Explore

Tree-Huggers

Unwind

Sustainable

Escape

More Town
Than Suburb

Quality

Green

Natural Beauty

Outdoor
Relaxing
Adventure

Bike Paths

Unique

Perpetual Vibrancy

Blank Slate

Fierce Pride

Easy
Access

Throwback

Adaptability

Worry-Free

One of the First
Planned
Communities

The second part of this exercise
was to combine and correlate
individual responses to come up
with a master list of words the
group agreed on as best
describing the Village of
Riverside's personality attributes.
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PERSONALITY PROFILE

Traditional vs. Progressive: Though its 19th century design and origins give the Village a
distinctly traditional small town ambiance, it is slightly more progressive in its approach
to appealing to the needs of its 21st century residents.

PROGRESSIVE

TRADITIONAL

CORPORATE-VALUES

FAMILY-VALUES

FORMAL

CASUAL

Family Values vs. Corporate Values: The Village of Riverside is extremely family-centric
with a value system dedicated to promoting the Village as a safe, nurturing place to
raise a family.
Casual vs. Formal: Keeping with its small town aesthetic where everyone seems to
know everyone else, village life in Riverside is much more friendly and casual than it is
in other places.
Relaxed vs. Energetic: With beautiful winding streets, incomparable walkability and a
total lack of traffic lights, the pace of life in Riverside is much more relaxed and serene
without the frantic pace so apparent in many neighboring communities.

ENERGETIC

RELAXED

SERIOUS

PLAYFUL

RESERVED

OUTSPOKEN

UNEXPECTED

PREDICTABLE

Playful vs. Serious: Unlike more pretentious towns, the Village of Riverside doesn’t take
itself too seriously. While proud of its many unique qualities and its legacy as one of the
first planned suburban communities it lacks the hoity-toity, look down your nose
demeanor so apparent in other suburban communities.

Outspoken vs. Reserved: Throughout its more than 140 year history, the Village of
Riverside has never been one to blow its own horn. It’s a quiet, reserved community
where people love to raise their families and enjoy life at a slower, more reasonable
pace.
Predictable vs. Unexpected: In Riverside, what you see is definitively what you get. A
beautifully green, friendly, family-oriented community. So life there is somewhat
predictable – and delightfully so.
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TARGET AUDIENCE
Visitors
40%
COMMUNICATION MIX
Although it may not have the higher
profile of neighboring communities
like Oak Park and La Grange,
The Village of Riverside has a lot
to offer potential businesses,
residents and visitors. It is small town
America personified and once
experienced, even those who have
never heard of Riverside won’t soon
forget it.

Businesses
40%
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TARGET AUDIENCE

PROSPECTIVE BUSINESSES
The Village of Riverside offers a remarkable opportunity for both
established businesses and budding entrepreneurs. While smaller than
neighboring villages like Oak Park, The Village of Riverside offers many
of the same amenities including a charming village ambiance, an uppermiddle class customer base with one of the highest per capita incomes in
the area, an ideal market for restaurant and catering businesses, stylish
boutiques, upscale chains and existing service and retail chains looking for
a second location.
This charming, eclectic village provides an ideal locale for businesses
looking to become part of a historic community. One that offers them a
loyal, local customer base and a chance for their business to become part
of a newly revitalized business district.
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TARGET AUDIENCE

PROSPECTIVE VISITORS
There are a lot of good reasons to visit The Village of Riverside, but most
people only need one. For the Architecture Pilgrims it’s a chance to see
another example of the genius of Frank Lloyd Wright, or to walk every
sublime step of Fredrick Law Olmsted’s unmatched community design.
For outdoor enthusiasts, it’s a chance to experience a community where
nature is not an afterthought - a community with large trees and beautiful
walking paths that lovingly wraps itself in the beauty of its natural
environs.
Whether it’s a love of art and architecture, a love of nature or a love of life
in general, Riverside offers a lot of appeal to those who like to stop and
smell the roses once in awhile.
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TARGET AUDIENCE

PROSPECTIVE RESIDENTS
They might be visitors who stopped by a friend’s barbecue and discovered
that The Village of Riverside felt more like home than their own.
Or someone who took a wrong turn off Harlem Avenue, and suddenly
found themselves in a community unlike any other.
They are people who are looking for the perfect place to settle down and
raise a family without feeling like they settled for less – people who want to
be close to the city, but want to feel safe and secure in their own home –
they are people who want good schools, good friends and a good life and
were surprised to find them all closer than they ever imagined.
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STRENGTHS & WEAKNESSES

ATTRIBUTE
AWARENESS

0
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0
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0
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0
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STRENGTHS & WEAKNESSES

RAVE REVIEWS

The Village of Riverside provided
Point B with a candid snapshot of
their organization’s strengths and
weaknesses. By analyzing these
strengths and weaknesses the agency
gains a better understanding of the
market dynamics.

REVIEW 1
“Upon entering Riverside for the first time I was immediately struck by the beauty of
its natural surroundings, the interesting streetscape and all the historical architecture.
As you drive around you see parks at every turn, a quaint downtown area with lots of
unique shops and plenty of small town ambiance everywhere you turn. It’s hard to
believe that all this small town charm is available so close to downtown Chicago.”

Point B will structure messaging in a
way that enhances the benefits of
Riverside’s strengths and minimizes
any perceived weaknesses.
As part of this exercise, the Village
team was asked to create their own
version of a Yelp-like review that would
exemplify a typical response that a
visitor to their village might have.
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REVIEW 2
“I’ve had the good fortune to live the past 12 years in Riverside, IL. Riverside is a wonderful town with an uncommon amount of park
land and it also features a river setting that defines the western and southern boundaries of the village. This setting makes it seem far
removed from the congestion of the city, although it is only 12 miles and a quick 20 minute Metra train ride from downtown Chicago.
Designed by Fredrick Law Olmsted, the architect of New York’s Central Park, Riverside was meant to be a quaint community where
residents could walk or bike to every corner of the village. Many of the available homes, which range from huge Victorians to today’s
more sustainable homes, sit on wide, deep and uniquely shaped lots that offer a quiet, wilderness-like setting when you’re sitting in
your own backyard. Nearly every street is one that curves and winds into the next one. A mere 8 minutes away from the neighboring
communities of La Grange, Oak Park and Forest Park, a variety of shopping and dining atmospheres are also very close. I would
recommend Riverside to any couple or family that are looking to improve their quality of life while wanting to remain close to Chicago
metro area.”
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REVIEW 3
“Riverside is such a breath of fresh air! I’ve never seen such a quaint, small town anywhere in my travels. It’s almost like something out of
the Andy Griffith Show, imagine a town in this day and age with gas lit streets and no stoplights! And to think it’s just 11 miles outside
the Chicago city limits.
I knew a little about its history as far as being one of the first planned communities in the U.S., if not the world, but you really must
experience it first hand to appreciate how refreshing it is to be in a park along a river that just happens to have a town within it.
Riverside has wonderful natural beauty, and nestled within it are a variety of homes (many over 100 years old) and architectural styles
that make it feel quite unique. With the predominance of parks and playgrounds you can tell that the idea of family lies at the heart of
this town.
The walkability of Riverside seems to promote a very social and relaxed atmosphere. The residents actually seem to talk to each other!
I imagine a lot of families getting together for family barbecues with their kids and neighbors on the weekends. I absolutely recommend
a visit to Riverside for anyone who wants to experience a slower pace of life.”
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REVIEW 4
“My husband and I visited Riverside last Saturday. The village is easy to get to from the Eisenhower and Stevenson Expressways, as
well as by Metra’s Burlington Northern commuter line. We found most of Riverside to be very charming – the gas lit street lamps, the
beautiful architecture, winding streets and the entire Olmsted National Historic Landmark designation is all very appealing. After we
wandered down the neighborhood streets for a bit, and strolled along the Des Plaines River, we decided to look for a place to lunch.
To be honest, the business district seems a bit out of sync with the rest of the town. It took us awhile, but we finally found Mollie’s
Pub House where we enjoyed some great local beers and some sandwiches. We really enjoyed touring this historic village, but we’d
have to say that overall it doesn’t really seem prepared for visitors.”
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REVIEW 5
“I recently had the pleasure of visiting Riverside, Illinois, which is located just 20 minutes from downtown Chicago. It is a quaint little
town designed with meandering roads in a peaceful, tree-lined setting. You see the people visibly out walking, jogging, riding
bicycles and enjoying the village’s overall relaxing atmosphere. There are examples of all types of architecture – no cookie cutter
developments here – each house is different from the one next door. When I explored the downtown area I was a bit disappointed
with the offerings. The look was somewhat dated. However, I heard that a renovation project was planned for this summer, which is
designed to really spruce things up. Overall, it was a very good experience and I look forward to visiting again.”

Village of Riverside

o

Point A Recap

o

Point B Communications

17

REVIEW 6
“Entering Riverside from Harlem Avenue, I found myself in a tranquil oasis of greenery with canopies of majestic old trees shading
quiet, winding streets. Designed by landscape architect Fredrick Law Olmsted in 1869, the village reflects a certain 19th century charm
with is gas lit street lamps and architectural gems by Frank Lloyd Wright, Louis Sullivan and William Le Baron Jenney. The historic
water tower attracts visitors and residents alike to the charming downtown area that offers some delightful restaurants and coffee
shops. With its close proximity to Chicago, and family attractions like Brookfield Zoo I can’t imagine a more delightful place to raise a
family.”
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LONG TERM SUSTAINABLE
COMPETITIVE ADVANTAGES

Using the following criteria and the
strengths listed previously, the
group determined the following
Long Term Sustainable Competitive
Advantages (LTSCA’s). Criteria
used for creating meaningful
advantages vs. the competition
included:

•

Important to the target
audience

•

Unique and superior to the
competition

•
•
•

Can be communicated

From its very inception, Riverside was designed to harmoniously coexist with its
natural surroundings, providing visitors and residents with an idyllic, tranquil retreat.
Riverside stands out among Chicago suburbs for being the only Illinois community designed by famed landscape architect Fredrick Law
Olmsted, the genius who created New York’s Central Park. One of the first planned suburban communities in the United States, Riverside
has been recognized as an arboretum for its stewardship of the landscape, and its winding roads and generous green space provide the
village with a park-like setting, all just minutes away from downtown Chicago.

Riverside is truly unique in its ability to provide residents a safe, quiet, charming small
town which rests just minutes from one of the nations largest metropolises.
In Riverside, residents and business owners enjoy a delightful small town charm just minutes away from the bright lights and business
opportunities of Chicago. The village’s low crime rate, excellent schools and friendly neighborhoods, make it the ideal location for those
who want to work in the city but raise their family in a more serene environment.

Difficult to mimic

Riverside is a truly unique community with an architectural and historical pedigree that
surpasses that of many better known communities throughout Illinois.

Sustainable over a defined
business cycle

When it comes to its historical and architectural significance, the Village of Riverside takes a back seat to no one. Boasting works by
Frank Lloyd Wright, Howard Van Doren Shaw, Louis Sullivan and William Le Baron Jenney, the majority of the village, one of the first
planned suburban communities in the United States, was registered as a National Historic Landmark in 1970. In this modern world of
homogenous bedroom communities, this makes Riverside a remarkable place to raise a family, run a business or maybe just spend some
quality time.
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POSITIONING STATEMENT

As one of the nation’s first planned suburban communities, and one of only two villages
in the state designated an arboretum, Riverside is truly the hidden gem of suburban
Cook County. Its incomparable design, pastoral setting and unparalleled small-town
ambiance offers its residents, business owners and visitors alike the chance to experience
the kind of safe, neighborly, American small-town life that has all but disappeared in
today’s modern world.
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BRAND MANIFESTO

There was a time when the word community was more than just a place, it was a
feeling, a sense of belonging to something that was truly special and all your own.
In the Village of Riverside that sense of community is still alive and well in the
winding streets and the green open spaces first laid out by Fredrick Law Olmsted
over 140 years ago.
From its unique architectural heritage to its warm, neighborly small-town
ambiance, everything about this truly unique community tells its residents,
business owners and visitors alike that they are experiencing something that is
truly one of a kind.
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Agenda Item

AGENDA ITEM SUMMARY

Presentation of the Economic Development Commission’s Branding
Concept Recommendation - Point B Communications
Meeting Date:

October 19, 2017

Submitted By:

Sonya Abt, CD Director

Department:

Community Development

☐ Ordinance
☐ Resolution
☐ Bid Authorization/Award
☒ Information
☐ Other

PREVIOUS BOARD/COMMISSION ACTIVITY
•
•

The Village Board adopted the new logo in 2016.
The Village Board approved entering into a contract with Point B for Phase 2 of the Marketing Plan which included
brand articulation, style guides and a marketing strategy/implementation plan.

EXECUTIVE SUMMARY
Community Development Staff and the Economic Development Commission have been working with the Village’s marketing
consultant, Point B Communications over the past several months on the brand articulation process. Point B utilized our
positioning information developed last year in Phase 1 of the marketing plan and the new logo to begin articulating the brand.
In June, Point B presented three (3) brand concepts to the Economic Development Commission. The EDC gave their feedback
and ultimately chose to move forward with exploring the second concept that was presented. Point B has been working with
Staff and the EDC to explore that concept. At the EDC’s September 14th regular meeting, Point B presented the evolution of
the brand concept to its current form. The EDC discussed that the proposed concept was eye catching, an interesting play
on the Village’s plan and ultimately very unique to Riverside. They recommended to the Village Board acceptance of this
branding concept.
Hamish McDonald and Rob Grusin of Point B Communications will give a presentation at the board meeting outlining their
process and the concept selected.
Once the Village has accepted the branding concept, Point B will be able to move forward with the full brand articulation and
marketing plan.

RECOMMENDATION
•

The Economic Development Commission is recommending moving forward with the Get Off the Grid concept for the
Village’s branding and marketing.

ACTION PROPOSED
Action Requested:
•

☐ Approval

☒ Discussion

☐ Information

Concurrence with the EDC’s recommendation and direction to Point B on the branding concept.

ATTACHMENTS
•

Point A Recap Document: Contains the Village’s Long-term Strategic Competitive Advantages and Village’s
Positioning Statement which were utilized in the brand articulation process.
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E X P L O R A T I O N

When you cross the border into Riverside, you immediately realize you’re not
just entering another town – you’ve entered a new way of thinking.

It’s a town created not just as a place to live, but as a place to live in harmony
with the world around you. Where even the streets curve and meander, inviting
you to slow down and enjoy the beauty that lies all around.

In Riverside, life isn’t laid out in standard grids, but in immeasurable opportunities
– for you, your family and your business. Here, you don’t have to imagine the
possibilities – you can live them.

Get OffTheGrid
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